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TODAY:

WHAT STAKEHOLDERS WANT FROM CORPORATE WEBSITES

1. About Comprend and Webranking
2. Corporate communication challenges 

according to companies
3. What the capital market wants
4. What jobseekers want
5. Webranking by Comprend 2022-2023
6. Questions
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WEBRANKING BY COMPREND

Created to improve corporate sites
Produced since 1997 
Based on stakeholder expectations
Updated criteria each year
Around 800 sites to compare 
Results online with practical advice

MEASURING CONTENT
PERFORMANCE



THE WEBRANKING PROCESS

STEP ONE: 

RESEARCH
STEP TWO: 

CRITERIA
STEP THREE: 

RANKING
STEP FOUR: 

RESULTS
• Web Management survey

• Capital Market survey

• Careers survey

• Based on input from survey 

respondents and stakeholders: 

• 50 core criteria in 10 sections

• The largest companies 

by market cap in Europe

• Company results in the 

Webranking Report

• Result lists per country

• Insights and findings

JAN-MAR APR-MAY JUNE-AUG SEP-DEC
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THE WEBRANKING REPORT
How your company performs 
against stakeholders’ expectations

How your company performs 
compared to 3 peers

In-depth criteria 

Comments about each section

Best practice examples

Background data

Excel version

PDF version



According to respondents in Comprend’s Web Management Survey

CORPORATE 
COMMUNICATION 

CHALLENGES
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How would you rank the importance of your corporate 
website’s  target groups?

1. Analysts 
2. Institutional investors 
3. Jobseekers
3. Socially responsible investors (SRI)
5. Business journalists
6. Customers 
7. Private shareholders 
8. NGOs
9. General public 

4.48
4.39
4.36
4.36
4.16
4.02
3.80
3.55
3.33

ANALYSTS THE MOST IMPORTANT TARGET GROUP
COMPREND’S WEB MANAGEMENT SURVEY 2022

(1=Not important, 5= Very important)
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Short-term communications challenges Long-term communications challenges 

1. Reaching the right audience 
2. Content 
3. Sustainability
4. Branding 
5. Consistency and clarity 
6. Internal communication
7. Measurement and analysis
8. Update information 

1. Content 
2. Technology
3. Engagement
4. Digital communication
5. Communication in different channels
6. Legal/regulations

COMMUNICATIONS CHALLENGES  FOR 2022
COMPREND’S WEB MANAGEMENT SURVEY 2022



Responses from analysts, investors and business journalists

WHAT THE CAPITAL 
MARKET WANTS
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COMPREND’S CAPITAL MARKET SURVEY 2022

TOP 5 MOST IMPORTANT 
INFORMATION OR FEATURES 

(1=Not important, 5=Very important)

4.312 Latest press releases 

4.312 The latest financial report

4.214 Financial risks

4.205 Overview of financial key figures 

1 4.41The website is easy to navigate
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A navigation that is easy to use

Vattenfall provide 
a navigation that is 
easy to use with 
clear highlights of 
where the user is, 
local navigation, 
links to more 
information.

https://group.vattenfall.com/who-we-are/sustainability
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A press release archive with relevant functions

Mondadori’s press relase archive presents the users with several relevant features to let them filter press releases and news. 

https://www.mondadorigroup.com/media-room/news-and-press-releases
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COMPREND’S CAPITAL MARKET SURVEY 2022

THE MOST IMPORTANT 
SUSTAINABILITY-RELATED INFORMATION 

3.55

3.66

3.74

3.83

3.84

3.4 3.45 3.5 3.55 3.6 3.65 3.7 3.75 3.8 3.85 3.9

Risk management plan in relation to sustainability targets

Anti-corruption approach

Sustainability strategy

Environmental performance data to support the targets

Environmental targets and achievements

(1=Not important , 5=Very important)
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Sustainability targets, achievements and data

Barratt Developments provide performance and data together with their targets in a very clear way.

https://www.barrattdevelopments.co.uk/building-sustainably/performance-data/performance
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Sustainability targets, achievements and data

The user can choose to view the data in tables or charts. 

https://www.barrattdevelopments.co.uk/building-sustainably/performance-data/data
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COMPREND’S CAPITAL MARKET SURVEY 2022

THE MOST IMPORTANT 
GENERAL COMPANY INFORMATION

3.83

3.85

3.87

3.87

3.95

3.76 3.78 3.80 3.82 3.84 3.86 3.88 3.90 3.92 3.94 3.96

General company introduction

Business model

Information about the business areas

Geographical spread of production and sales

Brief summary of facts about the company

(1=Not important , 5=Very important)
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Mondi’s business model – interactive and informative
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–Risk management and 
geopolitical risks

–XBRL reporting
–Governance and 
sustainability governance

INCREASED INTEREST IN
COMPREND’S CAPITAL MARKET SURVEY 2022

https://www.kbc.com/en/investor-relations/reports/annual-reports.html


WHAT THE 
JOBSEEKERS WANT
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COMPREND’S CAREERS SURVEY 2022

TOP 5 MOST IMPORTANT 
CAREERS INFORMATION

3.702 Explanation of the recruitment process 

3.673 Expectations on future employees 

3.644 Culture and values

3.635 A summary of why jobseekers should join the company 

1 3.71Geographical locations

(1=Not important, 5=Very important)
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COMPREND’S CAREERS SURVEY 2022

RECRUITMENT PROCESS

TietoEvry present their selection and 
recruitment process (step by step), making it 
easier for jobseekers to understand the 
process and to apply for a job. 

How hard and long is the selection and 
recruitment process? Is it worth applying for 
a job? 

https://www.tietoevry.com/en/careers/how-to-join-us/
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Culture and values by Kindred Group

It is important to present the 
company’s values and culture 
in the careers section. 

Jobseekers want to work for 
a purpose-driven company 
and for a company that 
contributes to society. 
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THE COMPANY’S PURPOSE

Information about a company’s 
purpose (why it exists) has become 
increasingly important for joseekers.

Essity’s purpose: 
”Working at Essity is not just a career; 
it is a chance to directly make the 
world a healthier, more hygienic and 
safer place. With impactful 
innovations coupled with sustainable 
solutions, Essity strives to reach more 
people every year with the necessary 
and essential solutions for well-being” 

https://www.essity.com/careers/work-at-essity/why-choose-essity/
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– Essity do also summarise reasons why 
jobseekers should join the company

Why jobseekers should join 
the company

https://www.essity.com/careers/work-at-essity/why-choose-essity/


COMPREND’S CAREERS SURVEY 2022

WORK-LIFE BALANCE – FLEXIBLE WORKING 

3.45

3.59

3.61

3.35 3.40 3.45 3.50 3.55 3.60 3.65

The company's approach to remote work

The company's approach to working from home

The company's approach to work-life balance
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WORK-LIFE BALANCE
COMPREND’S CAREERS SURVEY 2022

– A company must provide examples on how it 
supports its employees with work-life balance. 

– Jobseekers are tired of generic information. It 
is important to present information on how 
the company help its employees

https://www.volvogroup.com/en/careers/work-life-balance.html
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COMPREND’S CAREERS SURVEY 2022

FLEXIBLE WORKING EXAMPLE
Jobseekers crave more relevant 
information about flexible work 
opportunities. 

By providing information about the 
possibilities of working from home or 
from another city/country, jobseekers 
can determine if it's worth applying or 
not. 

By providing information regarding 
the possibilities to work from another 
city or country, the talent pool 
increases. 

https://www.telenor.com/career/life-at-telenor/we-value-flexibility/
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COMPREND’S CAREERS SURVEY 2022

CAREER DEVELOPMENT AND PROGRESSION
Jobseekers want to work for a 
company where they can 
develop or refine their skills. 

They have become increasingly 
concerned about progressions 
opportunities

Jobseekers are tired of generic 
non-saying information. 

https://www.sika.com/en/career/learning-and-developing/training-and-development-.html


WEBRANKING 
2022-2023

35



WEBRANKING 2022-2023

IMPORTANT DATES

Now Pre-order starts

1 June Webranking starts

4 August Last day to send us your comments on 
recent changes to the website

31 August Ranking closes

Last day to order the report at the early 
bird price

October Delivery of pre-ordered reports

First results released
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WEBRANKING 2022-2023

REPORT TYPES

WHAT’S INCLUDED STANDARD PLUS

Criteria and results – definitions and weightings 

Detailed data from research surveys 

Best practice examples 

PDF and Excel versions 

Evaluation of your website

Benchmark analysis – Your website compared with 3 selected peers 

Qualitative comparison and extended design, UX and content review

Presentation – online or in person 

PRICE € 6,500
SEK 65 000

£5,900

€5,500
SEK 55 000

£ 4,900

€ 11,500
SEK 115 000

£ 9,600

€10,000
SEK 100 000

£ 8,900

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

No

Standard
= the online tool

Plus
= the online tool+ a 
qualitative review of your 
website made by our experts

Early bird prices until 31 August



QUESTIONS?



GET IN TOUCH

Head of Research
helena.wennergren@comprend.com 

Helena Wennergren

Research Analyst
carl.gronwall@comprend.com 

Carl Grönwall
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More information about Webranking

webranking@comprend.com
www.comprend.com/webranking 

linkedin.com/company/comprend

comprendlife

facebook.com/comprendcom

twitter.com/comprendcom

Follow us

https://twitter.com/ComprendCom
https://www.instagram.com/comprendlife/
https://www.linkedin.com/company/comprend/
https://facebook.com/comprendcom
https://www.linkedin.com/company/comprend/
https://www.instagram.com/comprendlife/
https://www.instagram.com/comprendlife/
https://facebook.com/comprendcom
https://www.instagram.com/comprendlife/
https://twitter.com/ComprendCom
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